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Study background information
Taloustutkimus Ltd. customer study between June and August 2021

Respondents’ gender
• 49% female
• 50% male
• 1% others

Study included 7 countries
• China, Finland, Germany, 

Russia, Spain, UK and USA

Household types
• Family with children 40%
• Couples 32%
• Single households 24%
• Others 4%

Travelling abroad
• Several times a year 29%
• Once a year 35%
• Less than once a year 27%
• Haven’t travelled abroad 8%

Employment status
• Full-time 66%
• Part-time 11%
• Retired 12%
• Others 11%

Number of respondents
• 2 422 persons
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Tourism 
in general



Are you interested in traveling to 
Northern Europe? 
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5  Very interested 4 3 2 1 Not interested at all
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V A C A T I O N

T H E  M O S T  I M P O R T A N T  T H I N G  F O R  M E  O N  V A C A T I O N  I S  

R E L A X A T I O N

I  E N J O Y  B E I N G  S E A S I D E

I  W A N T  T O  G E T  E X C I T E M E N T  F O R  M Y  L I F E  O N  A  V A C A T I O N  

T R I P
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H O L I D A Y

I  G E T  B O R E D  O N  V A C A T I O N
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5 Strongly agree 4 3 2 1 Strongly disagree Cannot say

There are many things you can do on a holiday trip. 
What do you think about the following statements?

Uusi risteilytuote Suomenlahdelle ja Saimaalle -hanke / Taloustutkimus Oy 24926 / 2021

n=all respondents



46

39

31

31

29

25

22

22

0 20 40 60 80 100

Cruises

Spas, well-being and pampering

Fitness and exercise (as a participant)

Festivals, other events, concerts

Modern architecture

Marina

Sporting events (as a spectator)

Plays in theatre

%

What kind of things are you interested 
in on vacation?
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Other nearby natural site, national
parks

Northern lights, midnight sun, fall
colors, breaking up of ice, etc.…

Shopping opportunities

Museums and exhibitions

Activity parks / amusement parks /
water parks / science centers
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Cruise travel 
in general



How interested are you in cruise travel 
in general? 
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What type of cruise are you interested 
in? 
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Offshore cruise Coastal cruise at sea Inland cruise on the lakes River cruise
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%5  Very much interested 4 3 2 1 Not interested at all

How much are you interested in the 
following types of cruises?
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New cruise 
product
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5  Attracts very much 4 3 2 1 Does not attract at all

How attractive would you usually find a 
cruise in an area marked with a square?
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1-7 days 8-14 days 15-30 days 31+ days Cannot say

How many days could you spend on a 
cruise?
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At what point in time would you prefer to 
be interested in participating in the cruise?
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What would be most likely for your 
traveling party on your cruise?

n=all respondents



What kind of services and experiences 
do you want to have on board?
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The most interesting cruise program 
services at stops
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Getting to know the Finnish lighthouse island (Cruises to…

Winter Palace & Hermitage Museum in St. Petersburg

Animal watching (Seal Safari to the outer archipelago)

Moomin Ice Cave

Local food tasting tour (Tasting Kuopio - food tour)

Day trip to the national park (Excursion to Koli)

Delicacy in nature (Wine in the Woods)

Overnight excursion to nature (Neitvuori excursion from…

A moment in the city sauna (Kuopio’s Saana)

Getting to know the local history (Old Varkaus industrial…

Guided fishing trip

Local cooking course (Lörtsy Workshop)
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Willingness to pay…
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…for seven-day cruise …for four-day cruise

Told the amount which would pay for 4-day cruise, 
n=2094

Told the amount which would pay for 7-day cruise, 
n=2111
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In co-operation

Timo Rissanen, Project Manager, Regional Council of South Karelia   
+358 (0)50 392 6556
timo.rissanen@ekarjala.fi
@TORissanen 

For further information 
and questions, please 
contact Project Manager.


